Strategic Media Decisions

Local Media Planning, Local Market Profile Worksheet
Assignment: Prepare a Local Market Profile for your home market by using your local school or public library and internet resources to answer the following questions. Answer as many of the following questions as possible and answer each as thoroughly as possible. And, as much as possible, be sure to make comparisons between measures and over time.

Note: This is just a starting place. You should look for opportunities to include additional detailed information wherever you may find it.

Population:

How many people live in this market?

How many households?

What is the median household size?

How many people live outside the immediate area, but come to shop?

What is the median age of the population?

How many people moved into the area in the last years?

How many people have moved out of the area? (Look for trends)

If the numbers are substantial, why? What might be going on here?

How many people have stayed in the area but moved into a different house recently? 

Are there any location shift issues?

What percentage of the population owns homes? What percent rent?

Employment:

Who are the largest employers?

What kinds of businesses are they?

What is the local level of employment? Unemployment?

Geography and Traffic Patterns:

Where do the people who work in the area live? In the city? In the suburbs or rural areas?

Where do they live relative to where they work?

What kind of transportation do people use? Do they drive? Is there public transportation? How many people commute to work and how do they do it?

Do people shop where they work or where they live? What’s different in each area?

Geography and Retail Trading Zones:

What is your RTZ?

Education:

How many people (or what percent) in your market area are high school graduates?

How many are college graduates?

How many have graduate degrees?

How do schools in the area rank in the state? How does the state rank nationally?

What percent of high school graduates go on to college?

What colleges or universities are in the area?

Income:

What is the median household income in your market area?

Are there differences within your area (different neighborhoods)?

What is the per capita income in your market?

Businesses and Local Tax Basis:

What is the tax base of the area?

What kinds of businesses are in your area?

How does each kind of business contribute to the tax base?

What are the tax exempt property rules in your area (if any)?
Retail Sales:

What percent of income in your area is spent on each major retail category including (among others): Automotive, Apparel, Food, Furniture, General Merchandise, Lumber and Building Materials, Fuel, Entertainment, etc.?

How have things changed in the area? 

What (if any) have been the big retail events (like an opening of Wal-Mart)?

Area Media:

What are the local media? Be specific and list everything. Categorize each according to major media types like Newspaper, Television, Radio, Outdoor, Magazines, and other media.

What is the local readership, listenership or viewership of each local media? 

How are local advertising dollars spent on each media?

How are local advertising dollars spent by each retail product category?

Once you’ve answered all of these questions, you’ll probably have come up with many more of your own. Now you should try to put things all together in a Local Market Profile.
